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Quick brand guide

This document is designed to highlight the visual and messaging elements we
use to represent Goodwill Columbus. As you share our message of mission and
impact, please follow these guidelines to ensure continuity and strengthen the

brand’s recognition and credibility.

Who we are Brand personality
Our vision Goodwill Columbus is approachable, helpful,
All individuals are embraced as and optimistic. We are a true partner, working

valued and dignified members | id le i . helo th
, alongside people in our community to help them
of our community.

get what they need to move their lives forward.
Our mission
Transforming the lives of individuals
through pathways to independence
and the power of work.

Key phrases
The power of work

Opportunity for all

We're here to help
Let’s do good

What we do

Empower

individuals




Color palette

Empower
Blue

PANTONE 286
C100 M83 Y11 K2
R25 G72 B143
#19488f

Impact

Red

PANTONE 178
CO MB80 Y58 KO

R255 G89 B90O
#FF595A

Typography Now Thir;]
Now Light
Now Regular
Now Medium

Now Bold
Now Black
Logo versions and usage rules
The different versions of our logo were designed to °
allow for flexibility in different formats while maintaining QOOdWI I I
goodwill

consistency.

For placement in desktop website headers and large

print materials I
goodwill

goodwill

For placement in situations where the primary logo isn't

suitable due to space restrictions

For placement in situations where neither primary nor I
gooduwill

secondary logo variations work (e.g. a website’s favicon,

social media avatar, website footer, or profile image)



